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• Two dominant varieties, AC Metcalfe and CDC Copeland.
• In 2018 they were 68% of malting barley seeded area in W. Canada (75% in 

2018).  
• Many varieties registered over the years but none have gained wide spread 

acceptance by end-users; AAC Synergy the first to reach 20%.
• The industry must work together to evaluate new varieties, get signals to seed 

companies regarding interest and scale up.
• Identify varieties with promise early, flag issues, accelerate acceptance. 
• Ensure Canada’s value proposition and competitiveness, and capture ROI in 

breeding

New Variety Acceptance
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New Canadian Malting Barley Varieties

o AAC SYNERGY – 2012
o AAC CONNECT – 2015
o CDC BOW – 2016
o CDC FRASER – 2016
o LOWE – 2016
o CDC Copper – 2018
o AAC Goldman – 2018
o CDC Goldstar – 2018
o CDC Churchill – 2019
oAB BrewNet – 2020

Year of Registration



Source: 2019 Annual Harvest Report, CGC; Provincial Crop Insurance data



* Based on Coop trials
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Agronomic data*

* Based on Coop trials

Variety Year of 
Release

Yield Index (% 
of AC Metcalfe 

grain yield)

Date to 
Maturity (+/- 
AC Metcalfe)

Test Weight 
lb/bu (+/- AC 

Metcalfe)

Plant Height 
cm (+/- AC 
Metcalfe)

Lodging 
Rating

FHB 
Resistance*

Harrington 1984 93 -1 -1.6 -2 P MR
AC Metcalfe 1997 100 0 0 0 G I

CDC Copeland 2003 108 1 0 1 G I
CDC Meredith 2012 113 2 0 -2 F I

NEW VARIETIES
AAC Synergy 2015 113 0 -0.6 -1 G MS

CDC Bow 2017 109 1 0.7 2 E MS
AAC Connect 2017 111 0 -0.7 -3 VG MR

CDC Fraser 2019 114 1 -0.7 -1 VG I
Lowe 2020 112 3 -1 5 G MR

CDC Churchill 2021 114 1 0 -4 VG I
*MS = Moderately Susceptible; MR = Moderately Resistant; I = Intermediate



* Based on Coop trials
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• Industry requires a coordinated approach to acceptance of new 
varieties.

• A Variety Acceptance Committee was established at the end 2019.

• End-users (maltsters and brewers) involved in the evaluation of newly 
registered varieties, undertake production trials.

• Clear signals sent to seed companies on anticipated quantities 
required.

• Scale up of promising new varieties conducted in an orderly, efficient 
and rapid manner.

Gaining Acceptance of New Varieties
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 Variety Acceptance Committee comprised of end-users, other value 
chain members, discuss new varieties, evaluate data, merits/issues;

 Micro and pilot-scale evaluation conducted in first years; results 
shared and discussed;

 Production trials conducted when sufficient supply available; results 
shared and discussed;

 Signals sent to seed companies with respect to anticipated demand 
each year (and if possible subsequent years);

Process for Evaluation & Acceptance



The CMBTC facilitates data and sample 
distribution, as well as production trials in 
off short markets, such as China, to facilitate 
acceptance of new Canadian malting barley 
varieties.  

New Variety Acceptance – International markets



 Communication among industry players; 
 Clear signals sent to seed companies each year;
 Domestic and international acceptance;
 Stars have to align for producers, maltsters and brewers.

Key to Success for New Variety Acceptance
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Brandon Research & Development Centre





New Variety Acceptance
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